Blue Ridge National Heritage
Area was designated by
Congress in 2003

The mission of the Blue Ridge
National Heritage Area is to
protect, preserve, interpret

and develop the unique

natural, historical and
cultural resources of Western

North Carolina for the

benefit of present and future
generations, and in so doing

to stimulate improved
economic opportunity in the

region.

Angie Chandler and Jim Fox

September, 2014
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Blue Ridge National Heritage Area covers 25 of the 27
Counties that the Mountain Resource Commission covers

Natural Landscape
and Conservation
are intertwined with
Socio-Economic
factors

Five Heritage Themes:

A

Natural
Music
Cherokee
Craft
Agriculture
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Natural Heritage

* Two most visited National Park units
Highest peak east of the Mississippi
Deepest gorge east of the Mississippi
Highest waterfall east of the Rockies
300 miles of the Appalachian Trail
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Current Citizenry of
Western North
Carolina

Citizens are very earth
smart, place-based either
by their ancestry or they
move here for their love of
the scenic landscape.

They are interested in
connecting to the earth
through agriculture or
conservation, crafts and
even the music.
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Development of the
Vitality Index / Mountain
Resources Commission

e 2009 State Legislature created the
Mountain Resources Commission to
advise WNC legislators on issues
related to the natural landscape

* Because of the political climate, the
group decided to focus on a project
that would help develop a score-
card of how the region was doing
from a variety of disciplines -

¢ Natural,
¢ Human,
e Builtand
* Economic

* The process was built around an
index that had been created by the
US Forest Service to measure Forest
Sustainability
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2010 Population

1.35 Million people
(14 % of NC) live in the
MRC region. Almost

half of these reside in

just five counties.
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We are older (on
average) than the rest
of the state.

Economy
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é}, Median Household Income

Median Household Income as a
Percent of US

Median Household

Income in the MRC
Region is 73% of the
National Average and
84% of the NC level.
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Case Studies — Discussion of socio-economic
connection with the landscape

Water Resources

Agriculture
* Tourism
* Housing

20

10



9/10/2014

Average Annual Precipitation
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Agriculture

The impact of tourism in tying together
these heritage assets
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The impact of
tourism

9/10/2014

$2.39 billion
contributed to
the economy

$176.5 million generated
in state and local taxes
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Tourist Activity Preferences in the Blue Ridge National Heritage Area
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Char-lanta Corridor - Population Density (2006)

Tourism Employment as a Percent of Total Employment
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Economic |
Impact of Crafts |

33

Music

“...richest repository

of folk song and lore

in the Southeastern
United States”
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Audiences at 26 traditional music venues in 18 counties were surveyed in 2011
Visitor Spending

 Direct Impact ~ Totalimpact
$18.6 million $20.7 million
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Traditional Music Audiences
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Partnerships and Leveraging that have
resulted from the Vitality Index

* The Vitality Index has provided for better decision making and
has established partnerships.

* The entities who have become involved in the index — health
professionals, realtors, economic developers, conservation
groups, cultural and arts groups, academic professional,
planners, and government officials now have a better
understanding of the integrated relationship of all of these
different facets of Western North Carolina.

* These groups are starting to see the bigger picture and the
importance of all sectors of the economy and the region.
They are not making decisions in silos or in isolation.
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ﬁ Housing

Median House Values

Rent Affordable with Full-Time Job
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Because we are older, we
have a higher incidence of
disease.
Unfortunately, we have
1/3 fewer physicians
per 10,000 people.
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NORTH CAROLINA'S

BLUE RIDAC NATIONAL HERITAGE ARECA

www.blueridgeheritage

Ability to Scale to any County
Interactive Web Viewer
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How does the Vitality Index address
key regional and local goals?

Value centric, with metrics that cover economic, natural,
cultural resources and more

Designed to be able to see the whole system
(“harmonious relationship between man and the
environment on a scientific basis”)

Designed to identify long-term, sustainable, and
ecologically sound economic development opportunities

Easy to use informational materials and website that are
easy to disseminate

Can be used by the public without any copyright or other
issues
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